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Plenary session

Chairs
Ass. Prof. Yulia Smirnova, PhD
Anastasia Minkina, Student of Journalism
Artyom Pylov, Student of Journalism

Opening

12:00 — Opening of the Scientific student conference section
Greetings from keynote speakers
Director of the Higher School of Printing and Media Technologies
Natalia Borisovna Lezunova
HR Director of the Unified Tsupis Darya Novozhilova
12:15-14:50 — Scientific Session
14:50-15:10 — Coffee break
15:10-16:00 — Awarding Ceremony

Scientific Session
KutoBa AHactacua AHgpeesHa, 4-TMA-13, Developing a communication
campaign for eco-pillows of the online store Leto v podushke. Hayu. pyk.
cTapwwuii npenogasatesnb LipeTkoBa E. T.
EsrpadoBa ApuHa AHTOHOBHa, 1-TMA-16, Al avatars as a new digital
communication media in PR industry. Hayu. pyk. gou,. baceHko I'. B.
Kosanesa [apbsa AmuTtpuesHa, 2-N'’MA-13, PR communications in shaping
the image of the GES-2 cultural hub as an inclusive environment. Hayu.
pyK. gou,. Onbxosunkosa HO. A.
CnasuHa MonuHa CepreesBHa, 4-TMA-12, Memes as a digital form of
communication. Hayu. pyk. gou,. barpos 0. [1.
Batuwesa Mapus AmutpuesHa, 1-MT-34, Effective tools for promoting
rolled metal bending services in the market. Hayuy. pyk. gou,.
Hukonbckas A. C.
TaracoBa [apba AHapeeBHa, 1-TM-10, Ethical issues in sports journalism.
Hayu. pyk. gou,. barpos (O. [.
*upHoBa AHacTtacus BnagumuposHa, 4-T'MA-13, Impact of the Russian
cultural code on consumer behavior and approaches to its integration
within marketing strategies. Hayu. pyK. gou. Hasaposa /1. B.
bacapesa [apbs BnagumuposHa, 1-TMA-12, Television transformation
into a social medium in the digital age. Hayu. pyk. gou,. barpos (0. /.



10.

11.

12.

Opo3gosa [Mdapba AmutpumesHa, 1-T’MA-13, Streaming platform PR
campaigns as a tool for new audience acquisition: mechanisms and key
success factors. Hayu. pyK. ctapwunii npenogasatenb LisetkoBa E. I'.
BopTHUK EKaTepuHa MakcumoBHa, [eatoxmHa Hatanma AnekcaHapoBHa,
3-TA-10, The phenomenon of "liquid architecture" in contemporary
web design: dynamic regionalization and kinesthetic empathy. Hayu. pyk.
pou. Hasaposa /1. B.

ToipbllwKKHa dapbs AnekceesHa, 6-N'MA-9, Specifics of creation and the
typography peculiarities for livre d'artiste. Hayu. pyk. gou. Hasaposga /1. B.
Ypanosa [apba AnekcaHgpoBsHa, 4-TMA-15, Urban creative environment
in Volgograd: strategies and tools for promoting pottery studios. Hayu.
PYK. CTapwmnit npenogasaTens LiseTkosa E. I'.



NOHEAE/IbHUK, 6.04.26
NEPEY/IOK AXXAMBY/A, 13 U BO3HECEHCKWUW NP., 44-46

10:05 XypHanuctuka (B400)

CHAIR: pou,. Barpos 0. A.

lyryukmHa MonuHa HOpbeBHa, 1-TNA-3, Negative impact of stock
photography in news articles. Hayu. pyk. gou,. barpos tO. [.

KouyeTtoBa MonunHa AmutpuesHa, 1-TUA-12, The role of the title in the text.
Hayu. pyk. gou. 0. 1. barpos. Hayu. pyk. gou. barpos 0. .

Macnosckas AHxenumka HuKkonaesHa, 1-TMA-3, Media impact on the
internet culture and the digital age. Hayu. pyk. gou,. Bbarpos (0. /.
HukutnHa EneHa CepreeBHa, 1-TMA-10, The reasons for abundance of
songs about unrequited love in Russian music. Hayuy. pyk. gou.
barpos tO. A.

YnxoHaackaa AHactacma ButanbesHa, 1-TWMA-12, Memes as visual
journalism: art, satire, and news in the digital age. Hayu. pyk. gou.
barpos 1O. A.

Apmona TatbAHa MuxainosHa, 1-N'MA-12, Social realism as an approach to
shaping public consciousness. Hayu. pykK. acc. loneHesa O. A.

Amunposa AHHa AnbbepToBHa, 1-T1A-4, Fake news and the battle for truth.
Hayu. pyk. gou,. barpos 1O. [.

CyxvHuHa Enunsaseta BnagumuposHa, 1-TMA-4, Joseph Pulitzer's role in
yellow press phenomenon development. Hayu. pyk. gou,. barpos 0. [.
15:20 UHPopmaTMKa U BblUMCAUTENIbHAA TeEXHUKa ([128)

CHAIR: pou. bacenko I'. B.

Epmonaesa Codua [leHucosHa, 2-TUA-7, Development of logical thinking
in primary school children while learning to play checkers. Hayu. pyk. gou,.
Onbxosunkosa 0. A.

Cractok [apba leHHagbeBHa, 2-TUA-7, Information technologies in the
editorial and publishing process. Hayu. pyk. gou. OnbxosukoBsa tO. A.
AHTOHOBA Banepwusa tOpbeBHa, 2-TU-7, Al-Powered computer simulations:
advantages, limitations, new opportunities. Hayu. pyK. gou. baceHko I'. B.



16:55 PEKTIAMA U CBA3U C OBLLECTBEHHOCTbIO (4128)

CHAIR: pgou. OnbxoBukosa 0. A.

bopopactoBa BepoHuKa AHgpeeBHa, Kosanesa Mapua AHOpeeBH],

2-T'nA-13, Audio branding as part of advertising and PR campaigns. Hayu.

pyK. aou,. OnbxoBukosa 0. A.

lnagKroBcKasa YnbaHa BnagnmuposHa, 2-FT'MA-13, PR tools in shaping the

image of the Solutions. Hayu. pyk. gou,. OnbxosuKkosa 0. A.

Kanpanosa Codbs CepreesHa, 2-T'M-13, Promotion factors for Al artists in

the Russian music industry. Hayu. pyk. gou. baceHko I'. B.

KocTpbiknHa TaTbsiHa BnagnmuposHa, 2-TMA-13, Features of commercial

advertising perception by generations Y and Z in the context of digital

transformation. Hayu. pyk. gou,. baceHko I'. B.

MonkoBHWKOBa YbsiHa KoHcTaHTUHOBHa, 2-TMA-13, PR tools for promoting

online schools in Russia. Hayuy. pyK. gou. OnbxoBuKoBa 0. A.

MontopaueHko Bacunnit Hukntny, 2-rMA-13, Using Artificial Intelligence for

real-time reputation management. Hayu. pyk. gou,. baceHko I'. B.

PomaHoBckasa Codba UropesHa, 2-TMA-13, Psychology of color, sound and

image impact on consumer choice. Hayu. PYK. aou.

Onbxosukosa 0. A.

PoH»knHa ApuHa AHTOHOBHa, 2-TWMA-13, Social advertising as a way to

prevent cyberbullying. Hayu. pyk. gou,. OnbxosukoBsa HO. A.
NMOHEAE/IbHUK, 13.04.26 NEPEYZIOK AXAMBY/A, 13

11:40 Peknama m cBA3m c obuiecrseHHocTbio ([4127)

CHAIR: gou. CmupHosa 0. B.

Kupeesa Mapus [OeHucosHa, 1-TMA-15, Psychology techniques for
advertising visual design. Hayu. pyk. gou. CmupHosa HO. B.

Koponésa AHactacua AnekceeBHa, 1-TMA-15, Hidden consumer
motivations in product choice: psychological and sociocultural factors.
Hayu. pyk. gou,. CmupHosa 0. B.

Hukndoposa AnvHa EsreHbeBHa, 1-TMA-15, Effective ways to promote
content using the example of Gazprom and Rosneft companies. Hayu. pyk.
gou,. CmumpHosa 0. B.

Panocosa AnekcaHgpa UnbmHuuHa, 1-F'MA-15, Partner or rival dikhotomy
for Artificial Intelligence in fashion media. Hayu. pyk. gou. CmupHosa 0. B.
Bpbizranos AHapelii, 1-Mrl-18, Dynamics of Flexography vs. Gravure Printing
in the Russian Flexible Packaging Market. Hayu. pyk. gou. Hasaposa /1. B.



BTOPHMUK, 7.04.26
BO3HECEHCKWM NP., 44-46

10:05 XypHanuctuka (B516)

CHAIR: pou,. CmupHosa 0. B.

Akait Oapba Cesru, 2-TMA-3, Reputational threats in the media space:
assessing financial damage to companies. Hayu. pyk. gou. barpos 0. 1.
boscyHoBCKas YnbaHa AptemoBHa, 2-M'N[-3, The image of a journalist in the
cinema. Hayu. pyK. gou,. barpos (0. [.

OaHuniok Banepus OmutpuesHa, 2-TMA-3, Specific exploration of the
difference between travel bloggers and travel journalists. Hayuy. pyk. gou.
CmupHosa HO. B.

*okosa Anuca OeHucosHa, 2-TMA-3, Peculiarities of media influence on
the mood of teenagers. Hayu. pyk. gou,. barpos 0. /.

MonyaHoBcKan AnnHa MBaHoBHa, 2-TUA-3, Translation adequacy issues for
journalistic language of ballet focussed on the audience. Hayu. pyk. gou,.
barpos 1O. A.

CanyHuoBa Codua KoHcTaHTUHOBHA, 2-TUA-3, The comparative analysis of
British and Russian journals (based on "Plays international”, "Theatre
Quartely", "Peterburgsky Teatralny Zhurnal", "Strastnoy Bulvar 10"). Hayu.
pyK. aou,. CmupHosa 0. B.

13:45 XypHanuctuka (B523)

CHAIR: pou. barpos 1O. [I.

KanuHuyeHko Buktopma BnagumuposHa, 2-TUA-4, North Korean
journalism traditions. Hayu. pyK. gou. barpos 0. [.

TunyruHa Codba AHTOHOBHA, 2-TN-4, Cat memes as educational content
in foreign language teaching. Hayu. pyk. gou. barpos 0. 1.

loptoHoBa Coduma AHapeesHa, 2-TM-10, The story of a famous brand:
Apple. Hayu. pyk. gou. barpos 0. [.

KoctaraHoBa Jlonuta CepreesHa, 2-T'MA-10, The history of the Coca-Cola
brand. Hayu. pyk. gou. barpos 0. [.

Cradmesckan Codua AnekceesHa, 4-TMA-3, Ethnic journalism as a tool for
interethnic relations development. Hayu. pyK. aou. barpos (0. [.



YETBEPT, 9.04.26
NEPEYNIOK AXAMBY/A, 13

11:40 ¥ypHanuctuka, Peknama u cBasm c obuiecrseHHocTbio ([4128)
CHAIR: pou. Hukonbckas A. C.

Bbopucos aHuna Amutpuesny, 1-Mr-30, Crisis of authorship:
problematizing journalistic identity in the age of Al-generated content.
Hayu. pyk. gou. Hnkonbckas A. C.

JonxeHkosa Japbs CepreesHa, 1-MI-30, Transformation of the political
agenda in the era of mediatization: strategic media tools. Hayu. pyk. gou.
Hukonbckas A. C.

CtenaHoBa Codba CepreesHa, 1-Mrl-34, Analysis of Russian jewelry
brands' positioning strategies with gemstones. Hayu. pyk. gou,.
Hukonbckas A. C.

YskaH CaHayH, 1-MTI-30, Hayu. pyk. gou. Analysis of the current situation
of cultural communication and emotional authenticity in the context of
AIGC. Hayu. pyk. gou. Hukonbckasa A. C.

LeBuyeHKo KceHus OnerosHa, 1-MT-30, Project-based learning in
journalism education: enhancing student motivation and professional
identity formation. Hayu. pyk. aou,. Hukonbckas A. C.

0 XaH, 1-Mr-30, A T g OIERVE N DI S A @ Ml BRI
(Discussion on the copyright issues and legal regulations of Al-generation,
in Chinese). Hayu. pyk. gou. Hukonbckas A. C.

fiIkoBnesa AHactacma AnekceesHa, 1-TMA-16, Analysis of micro-influencers
impact in the niche community environment. Hayuy. pyk. gou.

baceHko I'. B.

NoxKkuH Anekcanap AnekcaHgposuuy, 2-MT-34, Neural networks in
marketing: a typology of generative tools for promotion. Hayu. pyk. gou,
Hukonbckas A. C.

11:40 Peknama u cBA3M c 06wecTBeHHOCTbo, UHPOopmaLUOHHbIe
cuctembl U TexHonorum (0010)

CHAIR: pgou. baceHko I'. B.

barnpos PycnaH Bugaauesuy, 2-TU-2, Atmosphere and Compositing in
Blender 3D. Hayu. pyk. gou. MBaHtok ®. M.
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lpuropbesa Codba HukonaesHa, 2-N'MA-15, Attention overload: leveraging
the psychology of micro-content in modern advertising strategies
exemplified by TikTok and Reels. Hayuy. pyk. gou. baceHKo I'. B.

Konbuosa Onbra BnagucnasosHa, BUB-511, The role of media
technologies in modern marketing: trends and development prospects.
Hayu. pyk. gou,. NaHkpatbesa I'. U.

KyponaTtkuH Fneb Nropesuu, CHKA-404, Features of using the Linguabot
chatbot in foreign language learning by non-linguistic university students
(case study: English language teaching). Hayu. pyk. gou. Hukonaesa E. A.
MenbyakoBa Mapwus AnekcaHgpoBsHa, 2-TUA-15, Ethical advertising
criteria in the age of deepfakes. Hayu. pyk. gou. baceHKko I'. B.

CyxaHoBa AHacTacus BagumosHa, 2-TMA-15, 3D and augmented reality in
modern advertising. Hayu. pyK. gou. baceHko . B.

Yukapésa KaponunHa CepreesHa, 2-N'NA-15, Positive influence of creative
storytelling techniques on the brand image in advertising. Hayu. pyK. gou.
baceHko I'. B.

13:45 Peknama m cBA3m c 06uiecTtBeHHOCTbO, UHPOpMaLUOHHbIEe
cuctembl U TexHonorumn, MeHegmeHT ([010)

CHAIR: pou. lono3sosa O. H.

KoHoHeHKo AHacTacusa AHgpeeBHa, 2-TU-8, Comparative Analysis of 3D
Printing Materials: PLA, ABS, and PEEK. Hayu. pyk. aou. baceHko I'. B.
Neukan dnbBupa CraHucnasosHa, 2-TUA-10, Translation and explanation
of fanfiction tags. Hayu. pyK. gou. flonososa O. H.

Jlncosckas AHrennHa AHgpeeBHa, Puxtep Ctedpanus AmnutpuesHa, 2-TU-
10, Gamification in learning process. Hayu. pyk. gou. lonososa O. H.

15:20 Peknama u cBA3M ¢ obuecTBEHHOCTbIO, U3gaTenbckoe aeno,
MHdopmaumoHHbIe cuctembl u TexHonoruu (4010)

CHAIR: pgou. Onbxosukosa tO. A.

ApceHTbeBa Ennsaseta AHapeesHa, ConosbeBa Japba NeTtposHa, 2-MTNA-
20, Justice in children's literature: a reading of Rudyard Kipling's "Rikki-
tikki-tavi". Hayu. pyk. aou. Hnkonbckas A. C.



BopoHKkMHa Oneca MuxaiinosHa, /lazapeBa EkaTepuHa MaKkcMMoBHa, 2-
r’MA-20, From origins to outback: the literary vampire's journey across
three continents. Hayu. pyK. gou. Hukonbckas A. C.

faspunosa Japba NeHHaabeBHa, *KyauHa Bnagmucnasa AHapeesHa, 2-TNA-
7, Specifics of applying advertising in opposing cancel culture. Hayu. pyk.
aou. Onbxosukosa H0. A.

Kocobyukuit AHgpein Banepbesund, CokonbHMKOBA AnekcaHapa
AHppeesHa, 2-TNA-7, Specific features of building emotional connection
in advertising. Hayy. pyK. gou. OnbxosuKoga 0. A.

KpaBuoBa EBreHus BnagucnasosHa, 2-TUA-3, The web-development:
from the layout in Figma to the comprehensive website. Hayu. pyk. gou,.
Hdonososa O. H.

PexkonailiHeH MapTa AHoBHa, 2-TUA-7, The issue of internal sabotage in
advertising. Hayu. pyK. gou,. OnbxoBukosa 0. A.

3opuHa Mapusa CepreesHa, 4-TMA-15, Target audience analysis for the
craft ice cream market. Hayu. pyk. gou. Kucenesa 3. A.

YETBEPT, 9.04.26

ANCTAHUUOHHDI N ®OPMAT https://telemost.yandex.ru/j/10222917687608

10:05 Peknama u cBA3U ¢ 0bLecTBEHHOCTbIO, TexHoNorunA
nonaurpapMyeckoro U ynakoBoyHoro npousBoACcTBa

CHAIR: pou. Hasaposa /1. B.

TaTapko AnéHa UropesHa, 4-TMA-13, How PR strategies shaped the public
image of Sabrina Carpenter. Hayu. pyk. gou. Hukonbckas A. C.

Kucenes AnekcaHap tOpbesuy, 2-MT-29, Comparing traditional and Al-
enhanced pipelines for game-ready 3D assets. Hayu. pyk. gou,.

Hasaposa /1. B.

HoBnkoBa Mapwus KoHcTaHTUHOBHa, 4-TU-6, Les méthodes numériques
d'impression sur matériaux textiles: revue du champ disciplinaire. Hayu.
pYK. gou,. KpyunHuHa A. A.

bepexxHas Buktopua BagumosHa, 4-TM-15, Interactive museums and
spaces for children: analysis and development of new formats. Hayu. pyk.
pou. Onbxosukosa 0. A.


https://telemost.yandex.ru/j/10222917687608

WnweHnHa AHactacma AHapeeBHa, 4-TMA-15, Analysis of consumers'
preference in the fermented products market. Hayu. pyk. gou,.
Hukonbckas A. C.

KysbmunHa Anuca CepreesHa, 2-MT-30, The impact of social media on
fashion journalism. Hayu. pyk. goueHT CmupHoBsa HO. B.

11:40 Peknama u cBA3M C 06W,eCTBEHHOCTbIO, YypHanucTuka,
TexHonorua noaurpadpurueckoro M ynakoBo4HoOro npom3BoACTBa
CHAIR: pou. Hasaposa /1. B.

dponosa AnéHa UropesHa, 2-MT-34, Authenticity as a factor of the
competitiveness of premium jewelry brands. Hayu. pyk. gou,.
Hukonbckas A. C.

JoHrak Amuta CepreesHa, KosaneHko EkatepuHa CepreesHa, 1-MTI-18,
Analysis of the Russian market for printer cartridges and toners. Hayu.
pyK. aou,. Hasaposa /1. B.

Herynaesa Mapua KOpbeBHa, 1-MT-18, Current state and prospects of Al
application in prepress. Hayu. pyk. aou,. Hasaposa /1. B.

EropoBa KceHus CepreesHa, 4-TMA-12, Evolution of fan journalism using
the example of Korean idols. Hayuy. pyk. gou. barpos 0. .

LLimaeBa AHHa leopruesHa, 4-TMA-16, Research on the Russian market of
innovative oral hygiene products and consumer behaviour for
communication campaign. Hayu. pyk. cT. npen. Mxutapsau I. T.

13:45 Peknama u cBA3K ¢ 06LecTBEHHOCTbIO, TexHonorua
nonurpadpuueckoro u ynakoBoyHoro npoussoacrea, OpopmneHue
neyaTtHoii npoaykuuu, UHGopMaLMOHHbIE CUCTEMbI U TEXHOJIOTUK
CHAIR: pou. Hasaposa /1. B.

HryeH XoaHr MuHb, 1-MT-29, Decentralized data sharing mechanism via
mobile devices for communication infrastructure resilience in disaster
scenarios. Hayu. pyk. gou. Hasaposa /1. B.

NonatnH KoHctaHTMH Opbesuy, 1-TUA-3, Computer music technology
harmonization and instrumentation principles. Hayu. pyK. gou.
Hasaposa /1. B.
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10.

11.

lpuy MonnHa BnagumumposHa, 6-MMA-9, Artist illustrator professional
pattern: from brush to contract. Hayu. pyk. gou. Hasaposa /1. B.
JembsaHoBa Banepwua leHHagbeBHa, 4-T'MA-15, Glamping: current market
situation and promotion tools. Hayu. pyk. cT. npen. Mxutapan . T.
NoHoBa AHacTacus AneKkceesHa, 4-T'MA-7, Digital First communication
strategy for promoting local tea brands. Hayu. pyk. aou,.

Onbxosukosa 0. A.

NeBuHa AnnHa OAmuTtpuresHa, 4-FT'NMA-15, Characteristics of promotion
strategies and tools in the florarium market. Hayu. pyk. gou,

Hasaposa /1. B.

Neposcknx Codbsa KOpbeBHa, 4-TUA-5, Next-generation printing
manufacturing: a scientific and technological review. Hayu. pyk. gou.
Hasaposa /1. B.

BacunuHeu Anvca AnekceesHa, 4-T'M-15, Analysis of the interior
furniture and decor market in St. Petersburg. Hayu. pyk. gou,.

3. A. Kucenesa

MeTpos Muxann AHToHoBMY, 4-TU-6, Material selection and
environmental challenges in packaging of flat consumer products:
implications for vinyl records. Hayu. pyk. gou. Hasaposa /1. B.
CepebpskoBa AnekcaHapa BayecnasosHa, 4-TUA-15, Specific features of
advertising "rage rooms”. Hayu. pyK. gou. OnbxoBuKosa 0. A.

Bbecnanos PomaH AHgpeesuy, 2-MT-29, The use of low-poly 3D models in
contemporary video games. Hayu. pykK. gou. Hasaposa /1. B.
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CAHKT-NETEPBYPICKUA rOCYAAPCTBEHHbIA YHUBEPCUTET
NPOMBILUNEHHBIX TEXHONOMMIA U AN3ANHA

g

BbICLLAA LUKOA NEYATU U MEQUATEXHONOTUIA

s

KA®EOPA TEXHM‘ICKOFO NEPEBOJA
U MPOPECCUOHAIbHbIX KOMMYHUKALUIA

2026 Bcepoccuiickaa HaydyHasa KoHdepeHumA
MONOAbIX YYEHbIX C MEXAYHAPOAHbIM y4acTUEM

WHHOBALUU MOJIOAEXHOWN HAYKU

6,7,9n 13 AMNPENA 2026 .

CaHkT-MNeTepbypr
Caposas yn., 4. 54 (Touka kuneHusa NMpomTexm3anH)
Mepeynok Oxambyna, 4. 13
Bo3HeceHCKUIM npocnekT, 4. 46
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